Codes and conventions in advertisements


When we look at various adverts for a certain type of product it is often possible to see typical codes and conventions, common elements that recur again and again. This often makes it easy to identify what is being sold quickly. There are clear patterns that can be established in terms of how certain products are normally sold.  This may be:

	Codes and conventions

Advert title: Halftime #BathroomBreak
Advert link: https://www.youtube.com/watch?v=7gLjYrEDoxw


	Examples (how and why)


	Settings and scenarios



	Advert based around going to the bathroom during the break during the superbowl, it is based around this because in America the superbowl is such a big event it makes the advert more relatable. 

The scenario is that the lady talks about how she loves her bathroom and discusses how sometimes it smells, this makes her spray the Febreze so she can love her bathroom again, this shows the audience that the Febreze allows her to have smell free bathroom experience. 

	Characters



	Lady – who is the main character who we see go in to the bathroom at the beginning, we also see her at the end dancing around as she sprays the Febreze. This is done because women are their main target audience and showing their target audience allows more people to feel like they could be in the advert and use the product.

	Themes



	 The videos main theme is based around the bathroom break during the Super Bowl between the match and the adverts. This is done because in America the super bowl is a huge event that most people watch. So talking about a huge event means the ad will gain lots of interest and being topical means people are more likely to talk/share it.

	Typical colour pallet



	In all the shots, most things are dull and bland colours. However, the toilet and the spray is much brighter which makes the viewer focus their attention on that. At the end, the toilet goes back to white and then confetti drops. All of the colour is done to focus the viewers’ attention on it and make the viewer see the effects of the spray.

	The script



	The script consists of the lady talking about how she loves going to the bathroom like it’s a human, she says sometimes it smells and then gets out the Febreze this grabs the audience as it shows she cares about her bathroom experience.

	The sound design, music, voice over, dialogue etc.


	The ad is a voiceover done by the character (we assume) this works well as it feels like she is telling a story. This is a pathos video as it shows her care towards the bathroom making the viewer feel they should maybe care about their bathroom.

	Text on screen (type of wording used and font style)


	The only text on screen is #BathroomBreak which is displayed at the end of the video. This is done to get people talking online and this will allow people who talk about it followers to see the tag and they may click on it to find out more. Throughout the video the Febreze branded text of the product appears on the screen this sort of allows the viewer to get an idea of what is being promoted and makes them start to remember it. 

	Production techniques used (camera work (pack shots), editing, lighting)


	 The video is put together with lots of clips which flow really well from one to the next. The video includes lots of slow motion video which creates an atmosphere for the video to flow really well. At the end of the video the product is shown but not for too long, this is done so people don’t get bored of the product from the beginning and the ad is more about grabbing people by talking about the super bowl. At the beginning there a few fast cuts but as the video progresses there isn’t as many, this is because it allows the video to flow better. All of the shots are still, this is because they want the viewer to focus on what’s inside the video rather than what the camera is doing. The video is lit fairly evenly to allow the video to feel like a normal home.

	Advertising techniques used: pathos, lothos, ethos, bribery etc.


	I think the video is Ethos, this is because you can see from the video that it is made to go with the Super Bowl which means that people will feel more attached to the video. Also as the lady speaks about her bathroom in a personified way it shows the audience the love she has for her bathroom, this will make others start to care about their bathroom and use the featured product.

	Marketing techniques used: why has this gone viral?


	I think this advert has gone viral because it is showing the superbowl which is a huge event and gets lots of attention. Doing this is a good marketing move as making an advert not related would mean it would get shared a lot less.




	Codes and conventions

Advert title: Febreze ONE Fabric & Air Mist
Advert link: https://www.youtube.com/watch?v=fYjyz7Q8_zI

	Examples (how and why)


	Settings and scenarios



	Based in a typical family home which shows different family members to try to create a situation which the viewers can relate too. 

The video is made with different scenes of people running away because other sprays smell terrible and then the new product is introduced which the family love because it smells fresh.

	Characters



	The video is narrated by a lady who talks about why the spray is better compared to other sprays. The video complements the words well this is good as it makes the video flow better.

The other characters are family members which show how the funny scenes of the family escaping.

The video focuses more on women in the video, this is because women with families are the main target audience.

	Themes



	Distressed family, this shows the viewers a situation which may seem relatable, they exaggerate people hurting themselves which makes the advert comical.

	Typical colour pallet



	All of the first few scenes are very dull apart from a few things such as the lady’s dress which is pink as this focuses our attention on her possibly so we see how stressed she is. At the end when the Febreze product is shown the scenes become more colourful and everyone in the scenes expression is happier, this shows that the actors like the product and makes the advert feel more homely and enjoyable to watch.

	The script



	The only talking is done by the narrator who starts of by describing other products being too full on and causing you to have to leave the room, after this she goes on to explain the new product “Febreze ONE” which doesn’t smell too much and is good for lots of uses, the voice is very calm which means it is easy to listen to and understand. 

	The sound design, music, voice over, dialogue etc.


	The sound is done in a way which it starts off upbeat as the family is running through the house and towards the end when they talk about the new product the music changes to be uplifting. As the music is very loud it keeps the audience engaged. 

	Text on screen (type of wording used and font style)


	Occasionally the screen says do not attempt when someone jumps of the stairs and also when someone walks through a wall, this is because they don’t want to set a bad example. On the screen at the end you can see the three main selling points of the product, this makes sure the viewer is drawn to see the points making them remember them more clearly.

	Production techniques used (camera work (pack shots), editing, lighting)


	The camera work is very quick at the start and it slows down at the end when the product is shown to make it feel smoother. The editing is used well especially in some of the scenes

	Advertising techniques used: pathos, lothos, ethos, bribery etc.


	This advert focuses on Ethos. At the beginning of the advert the narrator references other sprays and says people don’t like them because they are over-powering, the idea of the advert is to emphasise Febreze is not like this. The idea of showing a situation like this is so that the public can hopefully relate. Also, the advert features a little emotion when you see the family at the end as this will make the viewers feel the connection within the family. Towards the end the advert also features logos (logic) which shows us some information about the product.

	Marketing techniques used: why has this gone viral?


	This advert has gone viral because of the use of comedy. The comedy that is displayed within the first few seconds keeps the viewer hooked to see what may happen next.  







	Codes and conventions

Advert title: Febreze #Odorodes: Bathroom
Advert link: https://www.youtube.com/watch?v=owuhs9rimGo

	Examples (how and why)


	Settings and scenarios



	The video is set In a typical family house, the first scene is of a guy going to the basement bathroom and then the second scene is of him in the bathroom. 

The video is based around the story of how a woman says sometimes the bathroom stinks and therefore needs the air freshener.

	Characters



	The one actor in this video is of a guy who walks in to the bathroom and then dances with the spray. It’s strange they have used a guy because a woman narrates and most Febreze adverts normally have their main characters as female because their target audience is mainly female. 

	Themes



	The adverts main theme is minimising any smell in a bathroom. This is done because it is a good way to show of the product and be a situation that others could relate too and therefore they feel they need the product.

	Typical colour pallet



	The first scene of the guy walking down the stairs is very dull. The second and final scene in the bathroom is much brighter with the bathroom accessories being accented blue. The extra colour focuses the attention of the audience on different aspects of the scene and also the colour is much brighter when the Febreze has been sprayed.

	The script



	The script is used to personify the bathroom which allows for a more engaging, As the story sounds slightly strange it engages the audience further. The script is also good as it only references the product once at the end which is good for viewers as they won’t get fed up of seeing the product.

	The sound design, music, voice over, dialogue etc.


	The music at the beginning is very slow and depressing. When the Febreze is sprayed the music is upbeat and makes the video grab the audience. The music changing when the Febreze is sprayed makes the viewer feel happier about the product. The advert includes a spray sound effect and shows the sound of the guy which adds to the advert and makes it seem more real for the public.

	Text on screen (type of wording used and font style)


	The ad shows on screen the words of the narrator which focuses the attention of the audience on her and what she is saying. There is also a few clips which have the Febreze branding on which is just subtle to slowly get the viewer to realise the brand.

	Production techniques used (camera work (pack shots), editing, lighting)


	The advert is made up of a few different shots, there isn’t that many as I assume Febreze wants to focus the attention more on what is happening rather than lots of different shots. The shot is lit like a normal house with nothing extravagant.

	Advertising techniques used: pathos, lothos, ethos, bribery etc.


	This advert focuses on Pathos (emotion) because it wants the story of how the woman loves her bathroom to be conveyed to the audience, so they care about theirs and therefore buy the product. Slight Logos where the scientific explanation is displayed.

	Marketing techniques used: why has this gone viral?


	[bookmark: _GoBack]This advert is popular because of the quirkiness of the story at the start. This may make people share it.



